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Europeana web traffic and social media report  

Action proposed: For discussion, critiquing and Q&A 

 
 

 

1. Highlights 
 
KPI 2018 for downloads and engagement on social media achieved. Impressions on social             

media, and impressions 3rd party platforms well on track. Traffic to Europeana end user              

products remains a challenge and the Google indexing still plays a big role despite the remedial                

actions taken thorough 2018. Similarly, click-throughs remain behind the target, likely in            

connection with low quality content being depublished.  

 

Planned remedial actions include allocating more resources towards traffic generation,          

improving the editorial strategy and redesign the website to prolong the user journey and              

encourage returning to the website.  
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2. KPI overview  
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3. Content and social media highlights 
 

● Europeana Migration 

○ Editorial created both around the events and the collected stories 

○ Adrian invited to talk about migration on the podcast The Europeans 
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● Rise of Literacy 

○ Weekly editorial outputs created within the project very well received by the            

audience 
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● #MusMeme Day - 22 August 

○ Creating memes using content available on Europeana 
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4. Traffic & impressions - details 

The traffic on end user products dropped between May and July and slightly increased between               

July and August 
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After an significant increase in the spring, the number of pages indexed by Google dropped               

between June and August, ending up on the same level as in April. 

 

 
 
Impressions on social media are well on track and stable between April and August. We expect                

a peak in activity around GIF IT UP this autumn which means the KPIs will be overachieved.  
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Impressions on third-party platforms are well on track. 
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5. Engagement on Europeana Collections 
 

 
 

 

The amount of downloads surpassing the expectations, the amount of media views growing as              

well. A slight drop of the amount of click-throughs. 
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We’ve observed a drop in engagement on social media over summer period, but the KPI for                

2018 is already achieved in August. 
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Circulation: 

Europeana Foundation Governing Board Members, Observers and the DCHE Expert          

Group 

  

Classification: 

Public 
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